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%’agamﬂ : 2018 Top 10 Ancillary Revenue Rankings / IdeaWorks Company

Source of Ancillary Revenue
Annual Results
Frequent Flyer Program Other Products and Travel Retail
American $7,245,000,000 7% 23%
United $5,802,000,000 73% 27%
Delta $5,570,000,000 74% 26%
Southwest $4,049,000,000 84% 16%
Ryanair $2,801,536,938 - 100%
Lufthansa Group $2,628,328,912 32% 68%
Air France/KLM $2,579,438,796 21% 79%
Easyjet $1,597,900,258 - 100%
Spirit $1,490,108,000 3% 97%
Air Canada $1,452,733,488 39% 61%
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%yjamn : 2018 Top 10 Ancillary Revenue Rankings / IdeaWorks Company

Airline Program Name Revenue per Passenger Total Revenue
Qantas Group Frequent Flyer $37.51 $1,144,803,233
American AAdvantage $27.34 $5,571,000,000
United Mileage Plus $26.71 $4,229,000,000
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%’agamﬂ : 2018 Top 10 Ancillary Revenue Rankings / I[deaWorks Company
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INCREASE REVENUE

NEW INCOME OPPORTUNITIES

MANAGE RISK AND COST MANAGEMENT

ENHANCE CUSTOMERS EXPERINCE

AMWUsENaUIN : Airlines Ancillary Services / AMA Global Assistance
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2018 Top 10 Airline Ancillary Revenue Ranking, CarTrawler and IdeaWorks Company
Technology and Innovation, The Aviation of the Future, SITA

Accenture Amadeus Alliance Ancillary Merchandising Report 2017, Amadeus

2019 Global Passenger Survey, IATA

Airlines Ancillary Services, AMA Global Assistance



